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Over 15 years ago a group of veterans and volunteers, led by Canadian veteran Lt. Garth Webb and his 
partner Lise Cooper, began an effort to see a museum built on the D-Day landing beaches dedicated to 
telling the story of the Canadian role in the Second World War. After successfully raising over $15 million 
through private donations and support from the French and Canadian Governments, the Juno Beach 
Centre officially opened on June 6, 2003. 

Located just steps away from the very beach that Garth and his Canadian comrades landed on in 1944, 
the Juno Beach Centre stands as a tribute to the legacy of the Canadians who served in the Second World 
War, as well as a place where citizens of the rest of the world can come to learn about Canadian culture 
and values. The Juno Beach Centre has a joint mission of education and commemoration, and remains 
privately operated and funded by the Juno Beach Centre Association, a registered Canadian charity. 

On June 6, 2019, Canada and the rest of the world will commemorate the 75th anniversary of the D-Day landings and the Normandy 
Campaign. On this occasion, the Juno Beach Centre will be dedicated. With very few Canadian D-Day veterans still alive, this will be the last 
significant anniversary to personally thank and honour the brave men who served with the Canadian forces at great personal cost. This will 
be one of the last chances to walk with veterans along the shores they stormed 75 years ago. The dedication of Canada’s only museum 
and education centre on the D-Day landing beaches is a rare opportunity to show pride in Canadian veterans and history, while ensuring the 
future of the Juno Beach Centre as a focal point to educate generations to come. 

Welcome to a unique opportunity to dedicate and 
sponsor Canada’s only museum in Europe honouring 
the Canadian role in the Second World War.

JBC DEDICATION OPPORTUNITIES
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The Juno Beach Centre is launching a $5 million campaign to secure 
the future of the museum in France and enable programming in 
Canada. Funds raised will contribute to a Youth Education Scholarship 
Endowment Fund, Major Exhibitions and Atlantic Wall Fortifications, and 
an Endowment and Technology Fund, among other initiatives.
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The Juno Beach Centre
The Juno Beach Centre was designed by Canadian 
Architect Brian Chamberlain and intended to 
establish a distinctly Canadian presence on the 
Normandy coast.

It features a pentagonal shape, surrounded by a 
series of multi-level, interlocking sections with 
sloping walls. The resulting building line reflects 
the pentagon shape of the Order of Canada and the 
outline of the maple leaf, our national symbol.
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Canada entered the Second 
World War on September 
10, 1939. 1.5 million 
Canadians served in the 
Second World War, in the 
navy, army, and air force, 
in Europe and at home. 
45,000 Canadians died 
during the war; 5,500 of 
those lost their lives during 
the Normandy Campaign, 
359 just on D-Day.

Canadians contributed significantly to home defence, the production of war materials, the training of 
aircrews, the protection of shipping convoys across the Atlantic, the United Kingdom’s defence, the 
bomber war over Europe, and land, air, and sea action in Asia, the Mediterranean region, Northwest 
Europe, and Germany.

After 5 years of brutal war, France’s northern Normandy coast would be the gateway for the Allies 
to liberate Europe from the Nazis. On June 6, 1944, nearly 150,000 soldiers, sailors, and airmen 
from more than a dozen countries, including 14,000 Canadians, crossed the English Channel in the 
largest combined military operation in history. Reinforced by naval bombardment, paratroopers, and 
air support, the Canadian objective was to break through, take and hold an 8KM stretch of coast 
code-named Juno and defended by Hitler’s infamous Atlantic Wall. Juno Beach lay in between the 
British objectives Sword and Gold Beach; the 2 American beaches, Omaha and Utah, lay to the west. 
At the end of that first hard day of fighting, the Canadians had secured their beach and came closer 
to achieving their objectives than any other force, but at a heavy cost. Canadian casualties totalled 
1074, including 359 dead. In the campaign to liberate Normandy that followed, lasting until the end 
of August 1944, 5,500 Canadians lost their lives.

75th Anniversary of D-Day 
and the Normandy Campaign
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Youth Education Scholarship 
Endowment Fund 
TARGET: $2,000,000

The education of future generations is a core principle of the Juno Beach Centre in both France and 
Canada. To this end, a number of programs focus entirely on providing educational opportunities, 
including our Guide Program, a Professional Development Institute for Teachers, online resources 
and exhibits for the public, a travelling display in Canada, and a brand-new Student Pilgrimage 
program in 2019.

Summer Institute and Battlefield Tour for Educators | DEDICATION: $100,000 ANNUALLY
This annual professional development program for Canadian history educators has hosted over 350 
educators from across Canada since its inception in 2004. The 11-day tour includes stops at major 
First and Second World War sites, including Ypres, Beaumont-Hamel, Vimy Ridge, Dieppe, Falaise, 
and of course the Normandy landing beaches. Participants experience the history they teach while 
sharing ideas and learning new teaching methods to bring back to their classrooms. 

Student Pilgrimage | DEDICATION: $150,000 ANNUALLY
The Juno Beach Centre is inaugurating a brand-new program for 25 students each year. These 
students will earn the opportunity to travel the battlefields of Europe by completing a story telling 
project that honours a history significant to them. This unique program will allow students to 
interact directly with French citizens liberated by Canadians, and to experience what it truly means 
to walk in the footsteps of history. 

An annual dedication will have the 
opportunity to have their name/
logo on branded merchandise. 
A minimum endowment of $25,000 
will receive the following benefits:

• Name/Logo prominently
featured on the Juno75
Benefactor’s Wall

• Name/Logo prominently
featured on the JBC Website

• VIP Tickets to the JBC
Dedication Dinner in Normandy
in 2019

• Recognition in the visitor’s
brochure

• Name/Logo on relevant JBC
promotional materials
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Canada Today 
(Room G Redesign)
4 DEDICATIONS: $250,000 EACH

Bathed in natural light, this room looks out towards the sea, providing refreshing contrast to the 
darkness of previous rooms and their tales of woe and sacrifice during the war years. Here, visitors 
are invited to reflect on all they’ve seen and to discover Canadian culture and values. 

The Juno Beach Centre has plans to entirely redesign the exhibition space in order to provide a more 
modern perspective on Canada and a better place for visitor reflection. Main themes of the new 
exhibition will include Canada’s place and contributions in the world, shared values and common 
heritage between Canada and the rest of the world, and remembering and passing the torch. 

SPONSORSHIP BENEFITS:

• Name/Logo prominently
displayed in room

• Name/Logo prominently
featured on the Juno75
Benefactor’s Wall

• Name/Logo prominently
featured on the JBC Website

• VIP Tickets to the JBC
Dedication Dinner in Normandy
in 2019

• Recognition in the visitor’s
brochure

• Name/Logo on relevant JBC
promotional materials

75th Anniversary of D-Day and 
the Normandy Campaign
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Endowment and Technology Fund
TARGET: $1,000,000

One of the best ways you can support and honour the legacy of D-Day is to ensure that the 
Juno Beach Centre can be maintained for generations to come.

The Juno Beach Centre Endowment and Technology Fund ensures the necessary flow of capital 
for the continuing operation of an institution that teaches the world about Canada’s contribution to 
democracy and freedom.

Most significantly, it will allow for the Juno Beach Centre to maintain modern exhibits and 
technology throughout the museum. Much of the technology throughout the Juno Beach Centre 
has not been updated in over a decade; the education programs, once state-of-the-art, are not as 
accessible as they once were. By keeping the research and interactives used up-to-date, the visitor 
experience on the Juno Beach Centre will maintain its exemplary standards.

Endowment naming opportunities 
are available at $250,000.
A minimum endowment of $25,000 
will receive the following benefits:

• Name/Logo prominently
featured on the Juno75
Benefactor’s Wall

• Name/Logo prominently
featured on the JBC Website

• VIP Tickets to the JBC
Dedication Dinner in Normandy
in 2019

• Recognition in the visitor’s
brochure

• Name/Logo on relevant JBC
promotional materials
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Holocaust Recognition
Display
TARGET: $1,000,000

The D-Day landings were the beginning of the end of the Second World War. The success of the 
Allied invasion of France paved the way for the further liberation of occupied Europe, including 
the many concentration camps spread across German occupied territory. Canadians and their 
allies pushed forward through Europe liberating the many victims of the Holocaust as they 
marched towards the end of the war.

The Holocaust story is a major part of the Second World War story. On the 75th anniversary of 
the D-Day Landings and the Normandy campaign, and as we approach the 75th anniversary of 
the end of the war in 2020, the Juno Beach Centre will honour the victims of the Holocaust and 
the Allied forces which helped to liberate them.

A space is being created within the Juno Beach Centre’s permanent exhibits to provide a more 
complete story of the Holocaust in tribute to the victims as well as the Allied forces which 
helped to liberate them.

SPONSORSHIP BENEFITS:

• Endowments $25,000 and
above will have their name/logo
prominently featured on the
Juno75 Benefactor’s Wall

• Name/Logo prominently
featured on the JBC Website

• Endowments $10,000 and
above will be recognized on a
dedicated plaque beside the
display

• VIP Tickets to the JBC
Dedication Dinner in Normandy
in 2019

• Recognition in the visitor’s
brochure

• Name/Logo on relevant JBC
promotional materials
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Atlantic Wall Fortifications
EXCLUSIVE DEDICATION: $500,000

The Atlantic Wall was the German 
solution for fortifying the French 
coast against an invasion they 
deemed imminent. In the years 
leading up to 1945, a comprehensive 
series of bunkers, gun 
emplacements, and tunnels were 
constructed along over 2650KM of 
coastline. In 2014, the Juno Beach 
Centre began excavating, reinforcing, 
and opening portions of this bunker 
system for public tours. 

Increased research, interpretation, 
and maintenance will enhance 
the visitor experience and provide 
further insight into not only what a 
German soldier’s life was like in the 
months leading up to D-Day, but also 
the huge scope of defenses that 
Canadians faced as they stormed 
the beaches on June 6, 1944. 

SPONSORSHIP BENEFITS:
 
• Name/Logo prominently 

displayed in Juno Park

• Name/Logo prominently 
featured on the Juno75 
Benefactor’s Wall

• Name/Logo prominently 
featured on the JBC Website

• VIP Tickets to the JBC 
Dedication Dinner in Normandy 
in 2019

• Recognition in the visitor’s 
brochure

• Name/Logo on relevant JBC 
promotional materials
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Remembering the Veterans’ Stories
EXCLUSIVE DEDICATION: $500,000

Throughout its existence, the Juno Beach Centre has been the depository for hundreds of 
stories of veterans, their families, and their impact on the world. As the numbers of Canadian 
veterans diminishes every day, the time to share these stories is now. In recognition of the  
75th Anniversary of D-Day and the Normandy Campaign, the Juno Beach Centre will launch a 
special project showcasing veteran stories. 

Inspired by Room E: Some Came Back, Others Did Not, this multimedia project would provide an 
accessible home for the stories of veterans’ lives, in service and afterwards. Using the stories 
already available to the Juno Beach Centre as a foundation, a digital platform would be created 
and dedicated to making these stories available to the public. 

The Juno Beach Centre will provide a platform for visitors to leave their story. This experience 
can continue beyond the visit through social media, and a feature on the Juno Beach Centre 
website will allow members of the public around the world to engage in the remembrance of 
these stories and commemoration of these significant Canadian legacies.

SPONSORSHIP BENEFITS:

• Name/Logo prominently
displayed with project

• Name/Logo prominently
featured on the Juno75
Benefactor’s Wall

• Name/Logo prominently
featured on the JBC Website

• VIP Tickets to the JBC
Dedication Dinner in Normandy
in 2019

• Name/Logo prominently
credited as part of final project

• Recognition in the visitor’s
brochure

• Name/Logo on relevant JBC
promotional materials
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Main Entrance and Lobby
EXCLUSIVE DEDICATION: $500,000

The Juno Beach Centre lobby is the gateway to this one-of-a-kind museum and monument to 
Canada’s role in the Second World War in total and the part we played in D-Day invasion and 
the Normandy Campaign. Visitors are greeted by Canadian guides close in age to many of the 
volunteers who stormed the beaches in 1944. This is a rare opportunity to be the sponsor that 
welcomes the world to a piece of Canada in France.

SPONSORSHIP BENEFITS:

• Name/Logo prominently
displayed in the Main Entrance
Hall

• Name/Logo prominently
featured on the Juno75
Benefactor’s Wall

• Name/Logo prominently
featured on the JBC Website

• VIP Tickets to the JBC
Dedication Dinner in Normandy
in 2019

• Recognition in the visitor’s
brochure

• Name/Logo on relevant JBC
promotional materials

75th Anniversary of D-Day and 
the Normandy Campaign



Pg 14   |   JBC DEDICATION OPPORTUNITIES

75th Anniversary 
Presenting Sponsor
EXCLUSIVE DEDICATION: $300,000

The presenting sponsor of the 75th Anniversary of the D-Day Landings at the Juno Beach Centre 
will have the unique opportunity to associate their name/brand with the significant milestone in 
Canadian history. 

This dedication will include the sponsorship of 20 veterans (including their health care support) to 
travel to France and take part in our commemorative ceremony. This will be the last major D-Day 
anniversary where we’re still able to join our veterans on Juno Beach and walk in their footsteps. 

The presenting sponsor will be featured at all Juno Beach Centre 75th Anniversary events, including 
the dedication dinner and off-site events hosted by the Juno Beach Centre for students and the 
general public. 

SPONSORSHIP BENEFITS:
 
• Name/Logo prominently 

displayed at all JBC 75th 

Anniversary events

• Name/Logo prominently 
featured on the Juno75 
Benefactor’s Wall

• Name/Logo prominently 
featured on the JBC Website

• VIP Tickets to the JBC 
Dedication Dinner in Normandy 
in 2019

• Recognition in the visitor’s 
brochure

• Name/Logo on relevant JBC 
promotional materials

75th Anniversary of D-Day and 
the Normandy Campaign
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Courseulles, June 6, 1944 
(Room A)
EXCLUSIVE DEDICATION: $250,000

This an immersive multimedia experience that begins the visitors journey into the day that changed 
the course of history. Visitors stand in a simulated landing craft to watch a film which puts them in 
the mindsets of Canadian during the Second World War. Images of war, training, and D-Day, as well 
as Canada during the war years are projected on screens around the room, while Canadian soldiers 
and their families describe what they were feeling at the time. 

SPONSORSHIP BENEFITS:

• Name/Logo prominently
displayed in room

• Name/Logo prominently
featured on the Juno75
Benefactor’s Wall

• Name/Logo prominently
featured on the JBC Website

• VIP Tickets to the JBC
Dedication Dinner in Normandy
in 2019

• Recognition in the visitor’s
brochure

• Name/Logo on relevant JBC
promotional materials

75th Anniversary of D-Day and 
the Normandy Campaign
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Canada in the 1930s (Room B)
EXCLUSIVE DEDICATION: $250,000

Step back in time in this circular room and discover Canada as it existed on the eve of the 
Second World War. Explore the context in which the country entered the conflict in 1939.  

SPONSORSHIP BENEFITS:
 
• Name/Logo prominently 

displayed in room

• Name/Logo prominently 
featured on the Juno75 
Benefactor’s Wall

• Name/Logo prominently 
featured on the JBC Website

• VIP Tickets to the JBC 
Dedication Dinner in Normandy 
in 2019

• Recognition in the visitor’s 
brochure

• Name/Logo on relevant JBC 
promotional materials

75th Anniversary of D-Day and 
the Normandy Campaign
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Canada Goes to War (Room C)
EXCLUSIVE DEDICATION: $250,000

Transition from Peace
This room comprises two areas: Canada declares war on Germany on September 10th 1939 and 
Civilians or Soldiers: Canadians on Every Front. The exhibits follow the transformation of the 
country as it enters the war and builds its military, which enlisted over a million men and women 
into its ranks. It includes the story of the Battle of Britain, Battle of the Atlantic, Hong Kong and 
Dieppe among other events in the early years of the war.

SPONSORSHIP BENEFITS:

• Name/Logo prominently
displayed in room

• Name/Logo prominently
featured on the Juno75
Benefactor’s Wall

• Name/Logo prominently
featured on the JBC Website

• VIP Tickets to the JBC
Dedication Dinner in Normandy
in 2019

• Recognition in the visitor’s
brochure

• Name/Logo on relevant JBC
promotional materials

75th Anniversary of D-Day and 
the Normandy Campaign
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Roads to Victory (Room D)
EXCLUSIVE DEDICATION: $250,000

Canada’s Contribution to Victory in Europe
This room presents the different campaigns in which Canadians fought, each contributing to the 
final outcome of the war: the Italian Campaign, Normandy, the Scheldt, Rhineland and Victory. 
Various military branches, each of which played vital roles in the war, are also showcased. 
Themes include the Canadians on D-Day, Indigenous Peoples at War in Europe, the Canadian 
Flag, the 1st Canadian Parachute Battalion, and Canadians behind Enemy Lines are all covered. 

SPONSORSHIP BENEFITS:
 
• Name/Logo prominently 

displayed in room

• Name/Logo prominently 
featured on the Juno75 
Benefactor’s Wall

• Name/Logo prominently 
featured on the JBC Website

• VIP Tickets to the JBC 
Dedication Dinner in Normandy 
in 2019

• Recognition in the visitor’s 
brochure

• Name/Logo on relevant JBC 
promotional materials

75th Anniversary of D-Day and 
the Normandy Campaign
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Some Came Back, Others Did Not 
(Room E)
EXCLUSIVE DEDICATION: $250,000

The evocative title of this room marks the human toll of Canada’s war, while at the same time 
introduces hope for a better future. Both the stories of the Canadians who died in the fight for 
freedom and of those who returned home to live with their memories are told in this room.

SPONSORSHIP BENEFITS:
 
• Name/Logo prominently 

displayed in room

• Name/Logo prominently 
featured on the Juno75 
Benefactor’s Wall

• Name/Logo prominently 
featured on the JBC Website

• VIP Tickets to the JBC 
Dedication Dinner in Normandy 
in 2019

• Recognition in the visitor’s 
brochure

• Name/Logo on relevant JBC 
promotional materials

75th Anniversary of D-Day and 
the Normandy Campaign
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They Walk With You Theatre 
(Room F)
EXCLUSIVE DEDICATION: $250,000

The evocative title of this room marks the human toll of Canada’s war, while at the same time 
introduces hope for a better future. Both the stories of the Canadians who died in the fight for 
freedom and of those who returned home to live with their memories are told in this room.

SPONSORSHIP BENEFITS:
 
• Name/Logo prominently 

displayed in room

• Name/Logo prominently 
featured on the Juno75 
Benefactor’s Wall

• Name/Logo prominently 
featured on the JBC Website

• VIP Tickets to the JBC 
Dedication Dinner in Normandy 
in 2019

• Recognition in the visitor’s 
brochure

• Name/Logo on relevant JBC 
promotional materials

75th Anniversary of D-Day and 
the Normandy Campaign
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Special Events Room
EXCLUSIVE DEDICATION: $250,000

This multipurpose room provides a flexible space for the Juno Beach Centre to host a variety 
of different events, ranging from guest lectures, arts performances, student presentations, 
ceremonies, and local celebrations, to name just a few. 

It is used almost daily by Canadians and other visitors. 

SPONSORSHIP BENEFITS:

• Name/Logo prominently
displayed in room

• Name/Logo prominently
featured on the Juno75
Benefactor’s Wall

• Name/Logo prominently
featured on the JBC Website

• VIP Tickets to the JBC
Dedication Dinner in Normandy
in 2019

• Recognition in the visitor’s
brochure

• Name/Logo on relevant JBC
promotional materials

75th Anniversary of D-Day and 
the Normandy Campaign
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This temporary exhibit space provides the Juno Beach Centre an opportunity to highlight different 
stories and themes that complement the contents of the permanent exhibitions at the Centre. The 
current exhibit is From Vimy to Juno: Remembering Canadians in France; the Juno Beach Centre 
looks forward to hosting the Canadian War Museum’s Women at War beginning in 2019. Exhibits 
typically rotate every 2-3 years. 

The Juno Beach Centre requires support to continue creating original content for the temporary 
exhibit space. Dedications are available for the current and upcoming temporary exhibits. 

SPONSORSHIP BENEFITS:

• Room Dedication: Name/Logo
prominently displayed in room

• Exhibit Dedication: Name/
Logo prominently displayed on
exhibit

• Name/Logo prominently
featured on the Juno75
Benefactor’s Wall

• Name/Logo prominently
featured on the JBC Website

• VIP Tickets to the JBC
Dedication Dinner in Normandy
in 2019

• Recognition in the visitor’s
brochure

• Name/Logo on relevant JBC
promotional materials

75th Anniversary of D-Day and 
the Normandy Campaign

Revolving Exhibit Room

Temporary Exhibits
EXCLUSIVE DEDICATION: $250,000

3 DEDICATIONS: $100,000 EACH
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Interactive Regimental History Map
EXCLUSIVE DEDICATION: $250,000

More than 20 different Canadian units took part in the D-Day landings on June 6, 1944, with 
more joining the Normandy Campaign in the weeks that followed. This interactive map would 
allow visitors to follow the paths of individual regiments from the beaches they landed on to the 
towns that welcomed them, all the way through the liberation of Normandy and Europe. Visitors 
could trace the paths of local units and family members. 

This is an opportunity to ensure that the legacy and deeds of the Canadian regiments which 
participated in D-Day and the Normandy Campaign are not forgotten. 

SPONSORSHIP BENEFITS:

• Name/Logo prominently
displayed

• Name/Logo prominently
featured on the Juno75
Benefactor’s Wall

• Name/Logo prominently
featured on the JBC Website

• VIP Tickets to the JBC
Dedication Dinner in Normandy
in 2019

• Recognition in the visitor’s
brochure

• Name/Logo on relevant JBC
promotional materials

Figure 1: An interactive map at the Peel Museum and Art Gallery. 
Figure 2: The Interactive Map of the Liberation of Paris at the Jean Moulin Museum.
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Juno75 Student Pilgrimage
EXCLUSIVE STUDENT SPONSORSHIP: $100,000

In June 2019, a group of Canadian students will travel to the Juno Beach Centre as part of a 
student pilgrimage that takes them to the battlefields of Europe where Canadians fought and 
died in 2 world wars as part of the Juno75 Student Pilgrimage. These exceptional students will 
act as representatives of Canada’s youth at the official Canadian ceremony for the  
75th anniversary of D-day, hosted by the Juno Beach Centre. 

This sponsorship will cover the cost of flights, accommodations, etc. for the travel of 
approximately 20 students. 

SPONSORSHIP BENEFITS:

• Name/Logo prominently
featured on the Juno75
Benefactor’s Wall

• Opportunity to have your
Name/Logo on students’ travel
bag

• Name/Logo prominently
featured on the JBC Website

• VIP Tickets to the JBC
Dedication Dinner in Normandy
in 2019

• Recognition in the visitor’s
brochure

• Name/Logo on relevant JBC
promotional materials

• Letter or Presentation
from students recognizing
contribution

75th Anniversary of D-Day and 
the Normandy Campaign
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The Juno Beach Centre hosts a small boutique which sells an array of souvenirs and gifts to visitors. 
In addition to souvenirs and books related to the history of D-Day and Canada in the Second World 
War, the shop sells a variety of Canadian-made products for its visitors from around the world such 
as Maple Syrup, regional delicacies, indigenous art, and Canadian Flag merchandise. The boutique 
also features work created by local artisans in France, many pieces featuring the poppy. 

This is a unique opportunity to name and contribute to the presentation of this shop that serves 
visitors from around the world. Sponsors would have the opportunity to feature their own 
merchandise in a way that respects the missions of the Juno Beach Centre.

SPONSORSHIP BENEFITS:

• Name/Logo prominently
displayed in the boutiqe

• Name/Logo prominently
featured on the Juno75
Benefactor’s Wall and all
directories

• Name/Logo prominently
featured on the JBC Website

• VIP Tickets to the JBC
Dedication Dinner in Normandy
in 2019

• Name/Logo on relevant JBC
promotional materials

Juno Beach Centre Boutique
EXCLUSIVE DEDICATION: $50,000
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“Remembrance and 
Renewal” Sculpture
EXCLUSIVE DEDICATION: $50,000

In the courtyard outside the Juno 
Beach Centre stands a striking 
memorial sculpture. Titled 
“Remembrance and Renewal,” the 
sculpture was commissioned by 
the Juno Beach Centre Association 
and created by Canadian artist 
Colin Gibson. The sculpture 
features 5 military figures that 
wrap in a circular formation looking 
outward and blending into one 
another, accentuating the unity and 
comradeship of those who served 
Canada at home and abroad. The 
figures are posed to reflect different 
emotions: leadership; strength; 
vigour and alertness; and reflection; 
final figure is stepping forward to 
assist a comrade.

You will have the honour of having 
your name associated with this 
magnificent monument to those who 
served.

SPONSORSHIP BENEFITS:

• Name/Logo prominently
displayed on the Entrance
Sculpture

• Name/Logo prominently
featured on the Juno75
Benefactor’s Wall

• Name/Logo prominently
featured on the JBC Website

• VIP Tickets to the JBC
Dedication Dinner in Normandy
in 2019

• Recognition in the visitor’s
brochure

• Name/Logo on relevant JBC
promotional materials



Pg 27   |   JBC DEDICATION OPPORTUNITIES

Juno Park Bench Alcoves
4 DEDICATIONS AVAILABLE: $25,000

Interpretative alcoves are installed throughout Juno Park to offer visitors a place to rest and 
reflect on the events that transpired here, and those who came before them. 

Each alcove contains 4 benches and tells a part of the Canadian Second World War story. They 
are situated between the Juno Beach Centre and Juno Beach itself, an area highly trafficked by 
visitors who wish to walk in the footsteps of the Canadian soldiers who landed here in 1944.

SPONSORSHIP BENEFITS:

• Name/Logo prominently
displayed in Juno Park

• Name/Logo prominently
featured on the JBC Website

• VIP Tickets to the JBC
Dedication Dinner in Normandy
in 2019

• Name/Logo on relevant JBC
promotional materials

mike
Typewritten Text
1 SOLD! - Sprucegrove Investment Management Ltd.3 Still Available!
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75th Anniversary 
Patrons
DEDICATION: $10,000

In honour of the 75th Anniversary of D-Day and the Normandy Campaign, the Juno Beach Centre 
is inviting its supporters to be part of an exclusive group of patrons. There are approximately 100 
plaques available for dedication to mark continued support of the Juno Beach Centre’s work in 
France and Canada. Each plaque will signify a contribution to the continued effort to keep the Juno 
Beach Centre’s joint missions of commemoration and education alive.  

SPONSORSHIP BENEFITS:

• Name/Logo on permanent
plaque in the JBC

• Name/Logo prominently
featured on the JBC Website

• 2 VIP Tickets to the JBC
Dedication Dinner in Normandy
in 2019

75th Anniversary of D-Day and 
the Normandy Campaign
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JBC Guide Uniforms
EXCLUSIVE DEDICATION: $10,000

This is a rare opportunity to sponsor the uniforms worn by our Canadian Guides during their 
terms at the Juno Beach Centre. 

The Guides are the first people to greet visitors from Canada, France, and the rest of the world 
during their visits to the Juno Beach Centre. These young Canadians are approximately the 
same age as many of the volunteers who stormed the beaches in 1944. The Guides provide 
information about the Juno Beach Centre, and conduct guided tours of Juno Park for visitors 
in both French and English. They are dedicated to passing on a message of remembrance, and 
ensuring that all visitors get the most out of their stay at the Juno Beach Centre. 

SPONSORSHIP BENEFITS:

• Name/Logo on Guide apparel
for a term of 5 years

• Name/Logo prominently
featured on the JBC Website

• 2 VIP Tickets to the JBC
Dedication Dinner in Normandy
in 2019
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They Walk With You
Theatre Seats
62 DEDICATIONS AVAILABLE: $5,000

The They Walk With You theatre is a place for visitors to consider the magnitude of the Canadian 
contribution to the D-Day landings while watching an original and exclusive film that explores 
the impact and legacy of Canadians in Normandy. 

62 seats in the theatre are available for dedication and this represents an opportunity to show 
support for the message of the film – as you walk on Juno Beach, you walk in the footsteps of 
thousands of Canadians who came before you, many who would be buried in France. 

SPONSORSHIP BENEFITS:

• Name/Logo on permanent
plaque on theatre wall

• Name/Logo prominently
featured on the JBC Website

• 2 VIP Tickets to the JBC
Dedication Dinner in Normandy
in 2019
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Dedication and Sponsorship Opportunities

PLEASE CONTACT:

Karen Miller
Fundraising Director
416-224-9990
kim.inc@kimfundraising.com

75th Anniversary of D-Day 
and the Normandy Campaign




